
Settlement looks bad for tourism 

 

By the time you read this the Government’s final settlement for funding for VisitBritain for the 

next three years will have been announced and the Tourism Alliance will either be praising 

the Government enlightened view of the long-term benefits of a healthy and growing tourism 

industry to the UK economy or, as seems more likely, criticising the Government for it’s 

short-sighted attitude and for squandering the opportunity of generating a step-change in 

tourism around the 2012 Olympic Games. 

 

Regardless of which way the DCMS final settlement goes, there is a much bigger problem 

with the Comprehensive Spending Review which will impact upon the tourism industry. This 

is that the cuts in funding across Government are not co-ordinated and funding in a number 

of key areas for tourism is being cut.  Outside DCMS, tourism is not a statutory responsibility 

for other Government bodies and, as such, is one of the first areas to be cut. 

 

For example, the CSR has delivered one of the toughest settlements in living memory for 

local authorities, with only a one per cent increase above inflation each year and new 

efficiency targets that will almost certainly lead to cuts in services. For local authorities, the 

provision of tourism services, let alone tourism marketing, is discretionary service. It will 

therefore be directly in line for providing savings if authorities have to reduce their services. 

While losing local tourism marketing would be difficult, loosing tourism-related services such 

as additional rubbish collections over weekends and holidays, reducing the maintenance of 

public parks and beaches or cutting the provision of public toilets would be to undermine the 

core tourism product. 

 

At the regional level things are not much better. The Regional Development Agencies’ single 
programme budget will be reduced to £2,140 million by 2010-11 from a base of £2,274 
million in 2007-08. In addition, RDAs have committed to an ambitious value for money 
programme that will realise annual net cash-releasing savings of £349 million by 2010-11. At 
the regional level, tourism has to compete with other industries to attract investment from the 
RDA. While some RDA’s fully recognise the importance of tourism to their local economy 
and are unlikely to reduce investment in this area, there are a large number of RDAs that are 
not fully convinced of the value of the industry to generate local economic benefits and in 
these regions it is almost inevitable that tourism budgets will be under extreme pressure to 
be reduced. 
 
 Finally, with the core budgets of Government Departments other than DCMS also being 
under pressure, there is the likelihood that the non-core activities and initiatives of these 
Departments will be cut to provide the savings that they require. A good example of this is 
the announcement that DEFRA is cutting its funding for Food From Britain - a the market 
development consultancy that it commissioned to increase exports of UK food and drink, and 
to support the growth of quality regional food producers. 
 
This initiative was key to the development of regional identity and distinctiveness for tourism 
destinations. Being able to link the local tourism brand with high quality, distinct, locally 
sourced produce is a win-win situation for the local tourism industry and rural businesses. It 
has also been key in turning round the outdated view that food and restaurants in the UK is 
of poor quality.  
 
The point is that it is the lack of joined-up thinking across Government that makes this 
Spending Review so bad for the tourism industry. A cut in funding from DCMS would be bad 



enough, but combine this with the cuts in funding from local and regional budgets and the 
cutting of tourism-related funding in other Government Departments and the impact on the 
industry is going to be very damaging indeed. 
 

 


